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ONTARIO COLLEGES OF APPLIED ARTS AND TECHNOLOGY 
CREDENTIALS VALIDATION SERVICE 
APPLICATION FOR PROGRAM VALIDATION 
This proposal will be sent to MTCU for Approval for Funding      Yes    
 
 
1. College: Fanshawe College 
 
2. College contact person responsible for this proposal: 
    Name: Donna Derer 
    Title: Chair, Oxford County Campus 
    Telephone: 519-421-0144 ext 230 
    Electronic mail: dderer@fanshawec.ca 
 
3. Proposed Program Title: Business - Entrepreneurship and Management 
 
4. Proposed Credential: (please indicate below) 
     Local Board Approved Certificate  
    Ontario College Certificate  
    Ontario College Diploma  
    Ontario College Advanced Diploma  
    Ontario College Graduate Certificate  
 
5. Proposed Program Outcomes: 
    Please complete and attach the two Program Maps (Appendix A – Form 1 and Form 2) 
 
6. Proposed Program Description: 
    Please complete and attach the Program Description Form (Appendix B) 
 
7. Proposed Program Curriculum: 
    Please complete and attach the Program Curriculum Form (Appendix C) 
 
8. Proposed Program Certification/Accreditation: 
    Please complete and attach the Regulatory Status  Form (Appendix D) 
 
9. Date of Submission:  March 21, 2011 
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10. Date of CVS Response:   March 22, 2011 
 
11. Validation Decision: 
     Proposal Validated (APS Number:  FANS 01287 ) 
 
 
Signed on behalf of CVS:   Tim Klassen 
 
Send the completed form and required appendices to:  klassen@ocqas.org . For detailed information on how to complete the Application 
for Program Validation, please refer to the Instructions for Submission document. For any additional information contact: College 
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ONTARIO COLLEGES OF APPLIED ARTS AND TECHNOLOGY 
CREDENTIALS VALIDATION SERVICE 
APPENDIX A – PROGRAM MAPS 
(Vocational Program Outcomes & Essential Employability Skills Outcomes) 
 
Vocational Program Learning Outcomes: 
 
Form 1 (attached) is provided to assist you in mapping your proposed program vocational learning outcomes 
against existing vocational outcomes found in either Provincial Program Standards or in Provincial Program 
Descriptions. When completing this form, please be sure to include the MTCU code (where applicable) for 
the program category being referenced. 
 
Where there is a relevant Provincial Program Standard, the approved Vocational Learning Outcomes must 
appear in the first column, followed by your proposed program vocational learning outcomes.  
 
Where there are no Provincial Program Standards, the first column will contain program outcomes from the 
Provincial Program Description. Again, your proposed program vocational learning outcomes will be added in 
the middle column.  
 
NOTE: Both these types of documents can be obtained from staff at the CVS or at the Colleges Branch, 
MTCU. 
 
The last column will contain a list of the relevant curriculum proposed in your program to address the 
outcome in a manner that ensures the graduate will have reliably demonstrated the required skill or ability. 
Course numbers or course codes, corresponding to those provided in your list of courses (Appendix C), are 
sufficient in this column. 
 
Essential Employability Skills Outcomes: 
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The instructions / requirements for this map are the same as for the Vocational Program Map. The first 
three columns contain the approved skill categories, the defining skills, and the EES learning outcomes. The 
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ONTARIO COLLEGES OF APPLIED ARTS AND TECHNOLOGY 
CREDENTIALS VALIDATION SERVICE 
APPENDIX A – PROGRAM MAPS 
Form 1 – Vocational Program Outcomes 
 
 
PROVINCIAL PROGRAM STANDARD 
VOCATIONAL LEARNING OUTCOMES / 
PROVINCIAL PROGRAM DESCRIPTION 










COURSE TITLE / COURSE CODE (From Appendix C) 
 
Establish and manage a small business, including 
both family owned enterprises and franchises. 
 
Establish and manage a small business, 
including both family owned enterprises and 
franchises. 
Strategies for Success 
Principles of Accounting 
Principles of Marketing  
Business Math 
Introduction to Business Processes 
Personal & working Relationship  
Business Computer Applications I 
Entrepreneurship and SMEs 
Business Management 
Finance Management 
Business computer Applications II 
Project Management 
Introduction to E-Business 




















Ensure the preparation of tax forms and other 
legal documentation required in the management 
of a small business. 
 
Ensure the preparation of tax forms and other 
legal documentation required in the 
management of a small business. 
Strategies for Success 
Principles of Accounting 
Business Math 
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Finance Management 
Business Plans (applied) 
Retail management 
Business Computer Applications I 







Apply bookkeeping and record-keeping 
procedures for a small business. 
 
Apply bookkeeping and record-keeping 
procedures for a small business. 
Strategies for Success 





Introduction to e-business 
Business Computer Applications I 










Apply credit management techniques both in 
acquisition and disbursement of various forms of 
credit. 
Apply credit management techniques both in 
acquisition and disbursement of various forms 
of credit. 
Strategies for Success 
Principles of Accounting 
Reason and Writing – Business I 
Business Math 
Business Computer Applications I 
Business Computer Applications II 





Introduction to e-Business 














Prepare sales forecasts and financial plans which 
are necessary to ensure the financial success of a 
small business. 
Prepare sales forecasts and financial plans 
which are necessary to ensure the financial 
success of a small business. 
Strategies for Success 
Principles of Accounting 
Business Math 
Business Computer Applications I 
Business Computer Applications II 
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Finance Management 
Retail Management  
MGMT-XXXX 
MGMT-XXXX 
Conduct marketing surveys, and prepare 
promotional and advertising materials 
appropriate to a small business. 
Conduct marketing surveys, and prepare 
promotional and advertising materials 
appropriate to a small business. 
Strategies for Success 
Principles of Marketing 
Reason and Writing I 
Introduction to Business Processes 
Business math 
Business Computer Applications I 
Business Computer Applications II 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Project management 


















Develop merchandising and distribution 
strategies. 
 
Develop merchandising and distribution 
strategies. 
 
Strategies for Success 
Principles of Marketing 
Reason and Writing I 
Introduction to Business Processes 
Business math 
Business Computer Applications I 
Business Computer Applications II 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Project management  
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techniques. techniques. Reason & Writing – Business I 
Principles of Marketing 
Personal and Working 
Relationships 
Digital Media and Marketing 
Business Computer Applications I 
Business Computer Applications II 
Ethical and Social Development 
Website Development 
Retail Management 
Visual Merchandising  













Apply hiring procedures which reflect labour laws, 
minimum wage and human rights legislation. 
Apply hiring procedures which reflect labour 
laws, minimum wage and human rights 
legislation. 
Strategies for Success 
Introduction to Business Processes 
Reason & Writing – Business I 
Business Math 












Operate a microcomputer and use business-
related software. 
Operate a microcomputer and use business-
related software. 
Strategies for Success 
Business Computer Applications I 









Add additional rows as required to complete the mapping exercise
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ONTARIO COLLEGES OF APPLIED ARTS AND TECHNOLOGY 
CREDENTIALS VALIDATION SERVICE 
 
APPENDIX A – PROGRAM MAPS 






Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 






· Speaking  
· Listening 
· Presenting 
· Visual Literacy 
 
 communicate clearly, concisely, and 
correctly in the written, spoken, and visual 
form that fulfils the purpose and meets 
the needs of the audience 
Business Math 
Strategies for Success 
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 
Business Computer Applications I 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
Ethical and Social Development 
Business Computer Applications II 
Project Management 
Introduction to e-business 




























Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 
COURSE TITLE / COURSE CODE (From Appendix C) 






 respond to written, spoken, or visual 
messages in a manner that ensures 
effective communication 
Business Math 
Strategies for Success 
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 
Business Computer Applications I 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
Ethical and Social Development 
Business Computer Applications II 
Project Management 
Introduction to e-business 
Visual Merchandising  
Global Issues 





























 execute mathematical operations 
Business Math 











Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 












Principles of Marketing 
Principles of Accounting 
Business Computer Applications I 
Entrepreneurship and SMEs 
Business of Selling 
Finance Management 
Business Computer Applications II 
Project Management 
Introduction to e-business 


































Strategies for Success 
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 
Business Computer Applications I 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
Ethical and Social Development 

























Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 
COURSE TITLE / COURSE CODE (From Appendix C) 
Introduction to e-business 
Visual Merchandising  
Global Issues 










 use a variety of thinking skills to 
anticipate and solve problems 
 
Business Math 
Strategies for Success  
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 
Business Computer Applications I 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
Ethical and Social Development 
Business Computer Applications II 
Project Management 
Introduction to e-business 
Visual Merchandising Global Issues 































Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 






· Gathering and 
managing 
information 




technology for a 
task or a project 
· Computer 
literacy 
· Internet skills 
 
 locate, select, organize, and 
document information using appropriate 
technology and information systems 
 
Business Math 
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 
Business Computer Applications I 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
Ethical and Social Development 
Business Computer Applications II 
Project Management 
Introduction to e-business 
Visual Merchandising  
Global Issues 
























 analyse, evaluate, and apply relevant 
information from a variety of sources 
 
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 














Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 
COURSE TITLE / COURSE CODE (From Appendix C) 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
Ethical and Social Development 
Business Computer Applications II 
Project Management 
Introduction to e-business 
Visual Merchandising  
Global Issues 




























 show respect for the diverse 
opinions, values, belief systems, and 
contributions of others 
Strategies for Success 
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
Ethical and Social Development 





















Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 
COURSE TITLE / COURSE CODE (From Appendix C) 
Global Issues 








 interact with others in groups or 
teams in ways that contribute to effective 
working relationships and the 
achievement of goals 
 
Business Math 
Strategies for Success 
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 
Business Computer Applications I 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
 Ethical and Social Development 
Project Management 
Visual Merchandising  
Global Issues 




























 manage the use of time and other 
resources to complete projects 
 
Business Math 
Strategies for Success 
Introduction to Business Processes 













Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 
















Personal & Working Relationships 
Business Computer Applications I 
Entrepreneurship and SMEs 
Digital Media and Marketing 
Business of Selling 
Business Management 
Finance Management 
Ethical and Social Development 
Business Computer Applications II 
Project Management 
Introduction to e-business 
Visual Merchandising  
Global Issues 



















 take responsibility for one’s own 
actions, decisions, and consequences 
 
Business Math 
Strategies for Success 
Introduction to Business Processes 
Principles of Marketing 
Principles of Accounting 
Personal & Working Relationships 
Business Computer Applications I 
Entrepreneurship and SMEs 
Digital Media and Marketing 



















Skill areas to be 
demonstrated by the 
graduates 
 
ESSENTIAL EMPLOYABILITY SKILLS 
OUTCOMES 
The graduate has reliably demonstrated the 
ability to: 
 
COURSE TITLE / COURSE CODE (From Appendix C) 
Business Management 
Finance Management  
Ethical and Social Development 
Business Computer Applications II 
Project Management 
Introduction to e-business 
Visual Merchandising  
Global Issues 
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ONTARIO COLLEGES OF APPLIED ARTS AND TECHNOLOGY 
CREDENTIALS VALIDATION SERVICE 
 
APPENDIX B – PROGRAM DESCRIPTION 
 
 
PROGRAM DESCRIPTION: (including occupational areas where it is anticipated graduates will find employment) 
 
This two-year Ontario College Diploma program will provide the student with the concepts and skills necessary 
to manage or initiate a small to medium sized enterprise (SME).  Included will be the knowledge required to 
ensure that the graduate student will be a socially responsible manager or owner.   Students will be provided 
with information and guidance on conducting market research, feasibility studies, business plans, computer use,  
and advertising and marketing development,. 
 
Each student will be encouraged to explore his or her own interests and to choose projects that are of particular 
interest to the individual.  In addition, each student will develop a comprehensive business plan, which could be 
used to start a small business after successful completion of the program.   
 
Partnerships with existing community enterprises will allow the students to obtain essential practical experience 
through a mentorship component.  This mentorship opportunity will provide the student with networking 
opportunities, exposure to real situations and will increase the probability of success. 
 
 
VOCATIONAL PROGRAM LEARNING OUTCOMES: (vocational program learning outcomes must be consistent 
with the requirements of the Credentials Framework for the proposed credential) 
The graduate has reliably demonstrated the ability to: 
 
1. Establish and manage a small business, including both family owned enterprises and franchises 
 
2. Ensure the preparation of tax forms and other legal documentation required in the management of a small 
business. 
 
3. Apply bookkeeping and record-keeping procedures for a small business. 
 
4. Apply credit management techniques both in acquisition and disbursement of various forms of credit. 
 
5. Prepare sales forecasts and financial plans which are necessary to ensure the financial success of a small 
business. 
 
6. Conduct marketing surveys, and prepare promotional and advertising materials appropriate to a small 
business. 
 
7. Develop merchandising and distribution strategies. 
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9. Apply hiring procedures which reflect labour laws, minimum wage and human rights legislation. 
 
10. Operate a microcomputer and use business-related software. 
 
 




OSSD with courses from the College (C), University (U), University/College (U/C), or Open (O) stream WITH:  
- Any Grade 12 English (C) or (U)  
- Mathematics* ONE OF: 
       - Any Grade 12 Mathematics (C) or (U) 
       - Any Grade 11 Mathematics (C), (U), or (U/C) 
          (Note: a minimum final grade of 60 is required for any Grade 11 Mathematics course) 
OR 
Academic and Career Entrance Certificate (ACE)  
OR 
Ontario High School Equivalency Certificate (GED) AND:  
- Mathematics* ONE OF:  
       - Any Grade 12 Mathematics (C) or (U) 
       - Any Grade 11 Mathematics (C), (U), or (U/C) 
          (Note: a minimum final grade of 60 is required for any Grade 11 Mathematics course) 
OR  
Mature Applicant with standing in the required courses and grade stated above 
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ONTARIO COLLEGES OF APPLIED ARTS AND TECHNOLOGY 
CREDENTIALS VALIDATION SERVICE 
 
APPENDIX C – PROGRAM CURRICULUM 
 
Semester Course Code* Course Title (and brief course description) 
Level 1 ACCT-1004 
60 hours 
Principles of Accounting 
This course introduces the student to the subject of Accounting and 
is designed to teach the student an essential life skill. The course 
focuses on the concept of accounting and its connection to 
students’ financial well being. The student will learn a basic 
understanding of accounting and its importance to business 
success. 
Level 1 MKTG-1012 
45 hours 
Principles of Marketing  
This course is designed to provide an overview of the decisions that 
face Marketers in today’s fast-paced and competitive business 
environment. Students will learn that marketing is not only 
advertising but a broad set of activities designed to satisfy 
consumer needs and wants. Students examine the information 
Marketers require for effective decision-making and learn the basic 
elements of the marketing planning process. 
Level 1 WRIT-1032 
45 hours 
Reason & Writing – Business I  
This course will introduce business students to essential principles 
of reading, writing, and reasoning at the postsecondary level. 
Students will identify, summarize, analyze, and evaluate multiple 
short readings and write persuasive response essays to develop 
their vocabulary, comprehension, grammar, and critical thinking. 
This course will also introduce students to selected business terms. 
Level 1 BUSI-1005 
45 hours 
Introduction to Business Processes  
The purpose of this course is to explore the various functional areas 
of business in Canada and to demonstrate the interrelationship 
among these areas. Students are introduced to many concepts, 
including major business trends, the role of government in 
business, marketing, operations, employee-management issues, 
financial resources management, business ethics, social 
responsibility and community-related philanthropy. 
Level 1 BUSI-1060 
15 hours 
Strategies for Success  
This course presents and helps to develop some of the skills 
required to achieve college and career success. Areas of focus 
include: emotional self-awareness and social skills, goal-setting, 
time management, note-taking, test preparation strategies, and 
managing college life. 
Level 1 MATH-1052 
45 hours 
Business Math  
This course provides a review of basic arithmetic and algebra as 
well as providing students with mathematical tools and concepts 
needed for other college courses and in future employment. This 
course is to prepare students for later courses in Marketing, 
Business, Financial Planning, Accounting, Purchasing and 
Insurance. 
Level 1 PSYC-1044 
45 hours 
Personal and Working Relationship  
 This course is designed for students to understand the principles 
and dynamics of personal and working relationships.  Emphasis will 
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be on perception of self, attitude and interpersonal problems.  The 
principles introduced from this course will be used in various 
teaching methods to give students the opportunity to reflect on the 
processes relevant to their normal personal and professional 
relationships. 
Level 2 COMP-XXXX 
45 hours 
Business Computer Applications I 
 This course teaches students basic computer hardware and 
terminology as well as word processing and presentation software 
as they relate to the business environment. Students produce 
assignments using the Microsoft Office suite of products. While 
completing assignments students will learn not only how to use the 
software, but how to correctly apply those skills to business 
documents.  Business Computer Applications uses Fanshawe 
Online and other computer-based training products as tools to 
support the classroom learning, and to introduce the learner to the 
online learning environment. 
Level 2 BUSI-XXXX 
60 hours 
Entrepreneurship and SMEs 
This course reviews the roles, qualities, aptitudes, and procedures 
of entrepreneurship. Topics include an introduction to creative and 
innovative thinking, recognizing market trends, global 
entrepreneurship, marketing, licensing, franchising, and buying and 
selling a business.  Upon completion of this course, students 
evaluate, improve, and put into practice their entrepreneurial skills 
and strategies to find business opportunities, concentrating on their 
chosen community and the "green" market. 
Level 2 MKTG-XXXX 
60 hours 
Digital Media and Marketing 
 Through a practical approach, students learn to create imaginative 
and competitive advertising campaigns, graphics, and promotional 
ideas using both traditional and new interactive media. Print, 
traditional broadcast, and new media are examined in detail. 
Students study the role of the Internet in relation to a small to 
medium business including, online advertising, promotions, target 
markets on the web, and new buying practices. 
Level 2 MKTG-XXXX 
45 hours 
Business of  selling 
 This course will instruct and encourage students to develop the 
skills needed to be a sales professional. Students will learn the 
importance of maintaining excellent customer relationships. 
Students will be taught the entire selling process and will be able to 
validate this knowledge by providing a sales simulation using a 
product of their choice. The navigation of the government 
purchasing procedures are also discussed, as well as sales 
opportunities with the Canadian Government. This course also 
introduces the students to web-based customer service and web 
selling. 
Level 2 BUSI-XXXX 
60 hours 
Business Management 
 A major role in managing a business is ensuring that you have the 
right people, at the right time, doing the right tasks, at the right four 
fundamental functions of management: plan, organize, lead and 
control. Throughout this course we examine the best practices for 
recruitment, training and development, performance management, 
terminations as well as ethics. Students complete the course with a 
solid understanding of how effective and efficient management 
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Level 2 MGMT-XXXX 
45 hours 
Finance Management 
 Included in this plan are the integral components of financing: an 
opening balance sheet, cash flow analysis, income statement, and 
ending balance sheet. Upon completion of this course, students will 
be able to prepare a financial plan for the opening, management, 
and operations of a business. Topics covered in this course include 
where to look for financial backing, financial statement analysis, 
pricing, inventory management, personal financing, and how to deal 
with banks and financial institutions. Students will also investigate 
and complete an Environmental Corporate Social Responsibility 
(CSR) analysis assignment. 
Level 3 SOCI-XXXX ** 
45 hours 
Ethical and Social Development (Mandatory General Education) 
 This course is designed to help students deal with the challenges 
that may take place in their personal, family, community, and 
contemporary life. Using critical thinking and creative problem 
solving students think about their social responsibilities, research 
various ethical models, and develop their own ethical framework(s) 
for resolving social and personal issues. As part of this course 
students are required to select and assist a non-profit, community 
organization. 
Level 3 COMP-XXXX 
60 hours 
Business Computer Applications II 
 This course continues to teach students business related software 
applications working through a spreadsheet and a database 
program. Students produce assignments using the Microsoft Office 
suite of products. While completing assignments students will learn 
not only how to use the software, but how to correctly apply those 
skills to business documents. Business Computer Applications uses 
Fanshawe Online and other computer-based training products as 
tools to support and enrich the classroom learning, and to 
familiarize the learner with this educational software. 
Level 3 MGMT-XXXX 
45 hours 
Project Management 
 This course provides students with an overview of the tools and 
techniques used in the field of project management. This course 
engages students with its hands-on approach and in-depth 
coverage of MS Project Software. A basic understanding of theory 
is provided, and then, through the use of the MS Project software, 
basic project planning, creation of schedules, a method of 
communicating project information, assigning resources to a 
project, and tracking the project progress is taught.  
Level 3 BUSI-XXXX 
45 hours 
Introduction to e-business 
 The course emphasizes the skills necessary to maintain and 
manage a small to medium enterprise (SME) using the Internet or 
related technologies for various business operations. The students 
will be introduced to various small business functions that may 
benefit from eBusiness, including Customer Relations, Marketing, 
Sales and Procurement. This course also explores some of the 
problems with electronic commerce such as security, privacy, 
intellectual property rights, and legal liabilities. Students have the 
opportunity to apply skills in research, critical thinking, 
communication, teamwork, and problem solving to modern-day 
business challenges. 
Level 3 MKTG-XXXX 
60 hours 
Visual Merchandising  
 Students are exposed to the physical and psychological affect that 
merchandise arrangement and store design has on customers and 
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their spending habits. Students learn the process for opening or 
renovating a store and the importance of visual merchandising in 
the store and at tradeshows. While keeping a “green” philosophy 
and social conscious in mind, students learn about store layout, 
signage, lease analysis and negotiation, interior design component, 
technology trends, display props, and store fixtures.  
Level 3 INDS1029 ** 
45 hours 
Global Issues (Mandatory General Education) 
The course is designed to introduce students to a wide range of 
current global concerns in areas such as globalization, the 
environment, social institutions, culture, ethics and human rights. 
Through an examination of these topics, students will explore 
significant global issues and continue to develop academic reading, 
writing, research, and oral presentation skills. 
Level 4 BUSI-XXXX 
60 hours 
Business Plans (Applied) 
 Students are required to put into practice their entrepreneurial, 
management, and research skills to write and present a 
comprehensive business plan on an enterprise of their choice. The 
plan will include detailed marketing, operational, and financial 
information. Students will be encouraged to incorporate the use of 
“green" products and services to meet the growing demand. 
Level 4 COMP-XXXX 
45 hours 
Website Development 
 Students will learn all aspects of website design from the initial 
planning of a site to publishing of it. Students will learn what makes 
a good website considering components like colour combination, 
information relevancy, speed of loading, and ease of usability.  
Students will learn to understand HTML as well as to use authoring 
software in the design of a website that includes images, tables and 
hyperlinks. 
Level 4 MGMT-XXXX 
60 hours 
Retail Management 
 In this course, students examine the Canadian retail industry and 
investigate what is needed to have their products reach consumers. 
Students will examine the forces that drive the retail market, and 
more importantly, what it takes to be successful. Along with this 
analysis, students analyse the importance of supply chain 
members, and learn about pricing and non-pricing competitive 
advantages, merchandise budgeting, and the financial performance 
indicators. 
Level 4 Gen Ed Elective 
45 hours 
 
Level 4 MGMG-XXXX 
120 hours 
Mentorship  
Partnerships with existing community enterprises will allow the 
students to obtain essential practical experience through a  
mentorship component.  This mentorship opportunity will provide  
the student with networking opportunities, exposure to real  
situations and will increase the probability of success. 
 
 
   
Add additional rows as required to complete the curriculum chart. 
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ONTARIO COLLEGES OF APPLIED ARTS AND TECHNOLOGY 
CREDENTIALS VALIDATION SERVICE 
APPENDIX D – REGULATORY STATUS FORM  
MANDATORY REGULATORY REQUIREMENTS 
Where licensing or certification is required by legislation for entry to practice in the profession or 
trade, the Ministry of Training, Colleges and Universities requires that colleges ensure that their 
programs will meet the requirements of the regulatory body in order to be approved for funding. 
 
   There is a legislative requirement that program graduates must be certified or licensed by a 
regulatory authority to practice or work in the occupation.   
 
      Name of regulatory authority___________________________ 
 
    (A*)  The program has been accredited or approved by the regulatory authority or its     




    (B*)  The college is working toward accreditation with the regulatory authority. 
          
         Status of application and expected date of achievement_______________ 
 
    (C*)  If the regulatory authority does not accredit educational programs directly or by an 
identified third party, has it formally acknowledged (e.g. in its published or legislated 
registration requirements) that the program graduates will be eligible to write any required 
certifying or registration exam or that the program is otherwise recognized for the 
purposes of certifying or registering a graduate?  
 
 
*Please submit an acknowledgement and/or evidence from the regulatory authority to support 





Colleges may choose to have a program accredited or recognized by a voluntary membership 
organization or association. Graduate eligibility for association recognition or adherence to standards 
imposed by the body is not a requirement for program funding approval by the Ministry of Training, 
Colleges and Universities. 
 
Recognition of the program by a voluntary professional body:  
 
 Is being sought:  Name of professional body: ___________________________________ 
 
             The college is working toward recognition. 
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                 Status of application and expected date of achievement: ______________________ 
 
        Recognition has been received. 






 Please submit an acknowledgement and/or evidence from the voluntary association that 






XX     Recognition is not being sought (please note there may be titling implications for programs that 
are not compliant in an area where other existing programs are). 
 
